
F R O M  T H E  E D I T O R  

POTLUCK 

By Elbert Eugene Peck 

One hundred philosophical and nit-picky lessons 
I t e  learned during my ten years as editor and publisher 

1 HAVE JUST reviewed each of the pre- 
vious ninety-nine issues of SUNSTONE. ~ t s  
rich and diverse smorgasbord of appetizers, 
main courses, and desserts made my mouth 
water; the familiar aromas brought back fond 
memories of past repasts. I stopped to sam- 
ple too many of the offerings; I am stuffed 
with insights and reflections. 

Unlike most magazines, which I discard 
after reading, old SUNSTONES are like good 
books: they keep their relevance with age. 
Take an evening to peruse your back issues. 
(Complete sets: $1000; Sunstone on Disk: 
$25.) You'll be surprised. The dated. one-of- 
a-kind news isn't stale, the long-forgotten 
debates are still spicy, the humor pieces and 
cartoons are light and airy, the hearty history 
and theology and contemporary-issue arti- 
cles call us to rethink our own religious jour- 
ney The personal experiences and testi- 
monies savor our relationships with God and 
our fellow sojourners.  here is much more 
nourishment and much less bitterness than 
many think. This is a record of a modem, 
thoughtful, believing people who, to use this 
summer's symposium theme (from St. An- 
selm), have "faith seeking understanding." 

This banquet is even more impressive 
considering that it's potluck-all the dishes 
are donated. Today, potluck often means "eat 
before you go," but at  the potluck dinners in 
my childhood Bountiful, Utah, ward, Saints 
brought their best meals. You fasted before 
you went to those feasts. SUNSTONE is like 
that, a splendid array of donated meals, ex- 
cept the fast is often forced because of the 
irregular production schedule. 

This 100-issue benchmark is also praise- 
worthy because it was ~roduced on ; shoe- 
string budget by scant staff. Those intimate 
with its inner workings know how on-the- 

edge SUNSTONEalways is. Given that, it is 
incredible that while generating 100 issues, 
overworked staff and dedicated volunteers 
have also produced 52 symposiums (17 Salt 
Lake; 11 Washington, D.C.; 9 California; 7 
Seattle; 4 Chicago; 3 Boston; and 1 Plotting 
Zion), 6 scripture lecture series, 3 Calvin 
Grondahl cartoon books, 8 Mormon history 
calendars, and 25 issues of the late, great 
Sunstone Review. All of these and more are 
(will be) indexed and chronicled in the forth- 
coming comprehensive reference guide (to 
be printed when we raise enough money). 

I hope SUNSTONEcontinues its intellec- 
tual and spiritual philanthropy for another 
100 issues. To make that happen, we also 
produce never-ending, cleverly written, pre- 
mium-laden, donation solicitations. The 
generous support of donors helps bridge the 
gap between expenses and subscription reve- 
nues. Like all small, non-profit intellectual 
causes, SUNSTONE requires help from indi- 
viduals who believe that the existence of the 
institution is more important than its ability 
to sunrive solely in the free-market. (This is 
also true for big institutions such as universi- 
ties.) That's the way things always were, the 
way they critically are, and the way they will 

~ ~ 

eternally be. 
While we continue to streamline our op- 

erations+omputers have allowed us to re- 
duce our staff she but increase our inventory 
of edited, typeset, ready-to-publish arti- 
cles-production costs continue to rise. For 
example, .between mid-1994 and fall 1995, 
paper prices rose 60 percent and have caused 
countless commercial American periodicals 
to fold. In 1996, they'll rise another 20 per- 
cent! This year, too, the Postal Senice dra- 
matically increased non-profit, bulk-mail 
rates. Please include SUNSTONE in your year- 

end charity donations and in your prayers. 
Another way to help is by giving subscrip- 

tions. Recruiting new subscribers costs a lot 
of money In fact, many magazines dedicate 
the entire revenue from new subscriptions to 
the costs of promotional mailings and premi- 
ums; they make money only on renewals. 
Sign up your non-subscribing friends with 
the great, Christmas-gift-subscription deal 
on the back cover (and renew at a bargain 
rate, too). Every subscriber a missionary! 

While browsing the issues, I jotted down 
impressions, lessons, and maxims and re- 
fined them into these 100 points (of light?). 
Some wax philosophical; others are a little 
nit-picky, reflecting the sublime and mun- 
dane both of being editor and publisher for 
nearly a decade and of the dual, heaven-and- 
earth metaphors of sun and stone. Each point 
has at least one story behind it; comer me at 
a symposium for the details. 
Guiding lights. 

1. All ideas have a context. Just as the art 
in SUNSTONE can be identified and placed in 
the context of its time, say the late '70s, so 
can a SUNSTONE article be placed in its time. 

2. Perceptions die hard. Despite years of 
practice to the opposite, scholars persist in 
thinking that we don't run footnotes, and 
readers still label us for one, decade-old of- 
fending article. 

3. SUNSTONE strives to be a host for 
wide-ranging discussions, not an advocate of 
a specific agenda. It only advocates a pro- 
cess--the open, honest, and independent 
discussion of Mormonism. 

4. Successful, faith-filled editorials can 
help readers separate the messenger-maga- 
zine from a specific article's message. 

5. SUNSTONE'S blending of the academic 
and the amateur reflects Mormonism's demo- 
cratic, enlivening, fusion of laity and clergy. 

6. After reading a faith-affirming article, I 
often think, "Where else in Mormondom 
could even this blessed piece be published?" 

7. SUNSTONE is a reflective forum, the 
times determine many trends in its con- 
tent-writing faithful history, Book of Mor- 
mon historicity, dissent, excommunication. 

8. Those features that died (news of other 
religions, movie reviews, photo essays) did 
because their prime mover moved on; they 
will be resurrected when a messiah returns. 

9. Volunteers who give regular, predict- 
able help make a difference. 

10. Dialogue: AJournal of Mormon Thought 
is an academic journal; SUNSTONE is an in- 
tellectual magazine with illustrations, shorter 
pieces, news, and attractive callouts designed 
to entice casual readers into it. 

11. We need to establish a Mormon news 
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tradition. Adversarial journalistic methods, 
when applied to our Church, appear (and 
occasionally are) hostile and intentionally 
destructive to our community As reporters 
and readers, we must learn "to speak [and 
hear] the truth in love" (Eph. 4: 15). 

12. The very few letters (private or for 
publication) we get have considerable im- 
pact. We discuss, weigh, and act on them. 

13. "Averagen Latter-day Saints are often 
more open-minded in areas that don't 
threaten core orthodoxy than are liberal or 
conservative Mormon intellectuals. 

14. When talking to the media, speak 
briefly and meld faithful and critical thinking 
into the same sentence; otherwise, only your 
critical comments will be quoted. 

15. At present, we need fewer articles 
about the individual and the institution and 
more that explore the implications of being 
Mormon in the modem world. 

16. Quit defending the role and right of 
the independent discussion of Mormon is- 
sues-just simply, and responsibly, do it. 

17. The very existence of SUNSTONE 
makes possible the existence of other LDS 
forums, including those who justify their 
being because they're "not SUNSTONE." 

18. Documenting controversial events is 

not the same thing as creating them. 
19. SUNSTONE isn't on e-mail because I 

fear it will consume scarce staff time. After 
all, we're hardly a breaking daily! 
Author! Author! 

20. Evety author needs editing; shorter 
usually means more effective, and more peo- 
ple will read the piece. 

21. Squeaky authors do get the grease. 
22. Good ideas are cheap and plentiful as 

Cheerios in a meetinghouse; competent, vol- 
unteer authors are as rare as short, high 
councilor talks. Since we don't pay for arti- 
cles, it's hard to "commission" them; authors 
write about what they are interested in. 

23. One ironic result of SUNSTONES lib- 
eral bias: mediocre conservative authors have 
a better chance of being published than do 
many competent liberals. 

24. As authors age, they write longer and 
won't cut. 

25. Too few LDS authors speak on their 
own authority and experience. They use a 
passive voice and reference outside authority 

26. Eschew pseudonyms. Writing under 
your own name makes you a more careful 
writer. 

27. SUNSTONE 's editorial wheels grind 
exceedingly slow, but most things eventually 
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get published. 
28. The early issues contained few 

women-authored articles. Today's feature 
many more, but only a small number of them 
are dn non-women subjects. 

29. Emeritus SUNSTONE authors I wish 
we could reactivate: Orson Scott Card, Marie 
Cornwall, Davis Bitton, Francine Bennion, 
William Slaughter, Robert A. Rees, Daniel 
Peterson, Melodee Moench Charles, Michael 
Hicks, Carol Cornwall Madsen, Gordon Irv- 
ing, and P Q. Gump. 
Important but overlooked articles. 

30. "The Mormon Polygamy Cases" (SUN- 
STONE. Sept. 1987), by Randall Guynn and 
Gene Schaerr (two former Supreme Court 
clerks), looks at the Court's first ruling on the 
First Amendment's establishment clause. 

3 1. "James E. Talmage and the Tradition 
of the Victorian Lives of Jesus" (SUNSTONE, 
Jan. 1988). by Malcolm Thorp, showed that, 
in contrast to Mormon myth, the insights in 
Jesus the Christ reflected (and "borrowed" 
from) the biblical scholarship of his day 

32. "The Developmental Process of Mor- 
mon Women" (SUNSTONE, June 19901, by 
Debbi Christensen, explains that it is unreal- 
istic to expect an organization to celebrate 
and reward the individuation from it that is 
essential to personal growth. 
Caution: careful readers. 

33. Readers diligently read between the 
lines of even the most "objective," scholarly 
article to determine the author's beliefs. 

34. Authors often ask. "What has been the 
response to my piece?" The answer usually is, 
"Nothing." Only a handful of readers share 
their (rarely critical) opinions. 

35. ~ o s t  people read the magazine in this 
order (and in dramatically decreasing per- 
centages): cartoons, letters, news, columns, 
feature articles, reviews, fiction, poetry. 

36. Most Mormon intellectuals are paro- 
chial and will choose Mormon pulp over the 
best non-Mormon scholars' work. 

37. It's impossible to predict who will hate 
or love--or get!-a particular cartoon. 

38. Too many readers are lazy intellectu- 
als who want to be entertained; they avoid 
(or condemn) articles that require only the 
concentrated attention of a college freshman. 

39. Tone is as important as content, but 
some whine is perception, prejudiced by the 
politicized times. 

40. We are flippin' sensitive about relig- 
ious articles. In secular publications we pri- 
marily read for information and casually 
dismiss pieces we disagree with, but with our 
own religious publications we also read to 
validate our personal theology and easily get 
defensive, outraged, and judgmental. 
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41. People praise us for publishing Mor- 
mon drama, but who reads it? 
Famous quotes and coined phrases. 

42. "I refuse to be held responsible for 
anything I wrote more than three years 
ago."-Hugh Nibley ("The Facsimiles of the 
Book of Abraham: A Response," SUNSTONE, 
Dec. 1979). 

43. "The Closet Doubtern-D. Jeff Burton 
("The Phenomenon of the Closet Doubter," 
SUNSTONE, Sept.-Oct. 1982 ). 

44. "The Church is as true as the Gos- 
pel"-Eugene England ("The Church Is as 
True as the Gospel," SUNSTONE, 10:lO). 

45. "DNA Mormonn--D. Michael Quinn 
("Six Intellectuals Disciplined for Apostasy," 
SUNSTONE, Nov. 1993). 
Time-tested editorial dos and don'ts. 

46. Balance discussion on controversial 
topics within the same issue. Readers forget, 
or miss, subsequent countering articles. 

47. One typo ruins the entire poem. 
48. Don't publish a general authority's 

talk without his permission. 
49. Disclaimers do more harm than good. 
50. It's sy mposiums-never symposia. 
51. Treat interviews as a written form, not 

as a transcription of an oral one. Rewrite 
responses to best express the subject's views. 

52. Don't give Grondahl or Bagley cartoon 
suggestions. 

53. Great symposium panels usually 
make poor articles. Cassette recordings pre- 
serve their magic and expand their audience. 

54. Always use a G.A.'s title-it's "Presi- 
dent Faust said," never "Faust said." 

55. Humor pieces must be earnestly cul- 
tivated. We are a darned sober people! 
Articles that changed my life. 

56. Art Bassett's "Knowing, Doing, Being" 
(SUNSTONE, Dec. 1979) called me to a spiri- 
tual life beyond doctrine and obedience. 

57. Ron Walker's "Crisis in Zion: Heber J. 
Grant and the Panic of 1893" (SUN- 
STONE, Jan.-Feb. 1980) helped me see gen- 
eral authorities as very human beings in very 
difficult jobs trying very hard to understand 
and do God's work. 

58. Tom Alexander's "The Evolution of 
Mormon Doctrine" (SUNSTONE. July-Aug. 
1980) dashed my quest to systematize all 
G.A. statements and scripture and allowed 
me to understand people in their context. 

59. Bonner Ritchie's "The Individual and 
the Institutional Church" (SUNSTONE, May- 
June 1981) revised my expectations of and 
responsibilities to a human religious organi- 
zation. 

60. Gene England's "Can Nations Love 
Their Enemies" (SUNSTONE, Nov.-Dec. 
1982), which contrasted almost-always- 
pacifist First Presidency statements with the 
more militaristic ones by individual general 
authorities and other Mormon opinion lead- 
ers, changed my heart about peacemaking. 

61. Martin Many's interview ("It Finally 
All Depends upon God," SUNSTONE, Mar. 
1987) counseled that "the most satisfying 
approach to understanding the implications 
of your beliefs is to confront the revelation 
that confronts you." 

62. John Durham Peters's "Perfection: A 
Sociological Criticism and Theological Alter- 

native" (SUNSTONE, May 1987) changed my 
quest for life without flaw to one overflowing 
with goodness. 

63. Hugh Nibley's "What is Zion?: A Dis- 
tant View" (SUNSTONE, Apr. 1989) sent me 
haunting the Bw campus, mourning my 
Babylonian soul. 

64. Lowell Bennion's "Faith and Knowl- 
edge" (SUNSTONS Dec. 1991) explained that 
he has faith in Jesus' untestable teachings 
(Christ's atonement, individual immortality) 
because he has found the testable teachings 
to be true (justice and mercy). 
To please the eye--art and design. 

65. A cartoon idea is made great or me- 
diocre by the illustrator. 

66. Nominate the magazine for awards 
yourself; few others will. 

67. Mormon illustrators are often as lit- 
eral-minded as are Mormon intellectuals. 
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68. Serif type is better for the magazine's 
body text than sans serif type. 

69. Don't run cartoons about disgraced 
general authorities. 

70. The best design for a perceived radical 
periodical is a staid, conservative one. 

71. Run controversial articles as straight - 
text-no illustrations, no callouts, no cover 
blurbs-let those who have eyes, read. 

72. Callouts-those large-type, excerpted 
quotes-really do get more readers. 

73. Caption every illustration. Eyes first 
look at the page's drawing, then read its cap- 
tion, then read the subheadings. 

74. Don't run cartoons of Jesus! (Even as 
a baby.) 

75. Gustave Dore's public domain, nine- 
teenth-century etchings fill many a last-min- 
ute illustration window. 

76. Print on pages that can be copied- 
avoid orange paper, dark screens, superim- 
posed photographs, and reverse text. 

77. Few illustrators can capture facial ex- 
pressions. 

78. If in doubt, require rough drafts. 
79. There are more ways to creatively 

exploit the necessarily economical one- and 
two-color covers than one might think. 

80. Blending two colors sometimes gives 
a full-color look; other times it creates mud. 

81. Steal a good design from GQ rather 
than honestly create a poor one yourself. 

82. Give established, proven artists free 
reign-they illustrate for the cause or for 
unfettered creativity; describe in detail the , .  

picture you want to portfolio-building art 
students or unproven illustrators. 

83. Pu~iing numerous article titles on the 
cover diminishes the clean look but dramati- 
cally increases newsstand sales. 

84. Never credit the Church for the his- 
torical photographs in our files. 

85. Keep alert for, and clip, any Mor- 
mon/Christian/Judaic graphic images-sun, 
moon, star, earth, all-seeing eye, clasped 
hands, compass and square, big dipper, bee- 
hive, handcart, cornucopia, ark, fish, doves, 
bread and wine, grove, tablets, apple. 
The publishing business. 

86. Don't try to finance one magazine by 
producing a second one. 

87. Those who have fewer resources often 
donate more money and time than those who 
are in a position to give more. 

88. If you didn't change your address in 
advance, it is your fault you didn't get an 
issue. We don't owe you another copy. (We 
will send a replacement and deduct one issue 
from your remaining subscription). 

89. Never promise a specific production 
schedule (especially monthly!). 

90. We know we'll get more subscribers if 
we publish more regularly. 

91. Don't tell donors "things are just 
finev-to me, it means the landlord isn't 
evicting; to them, "No need to give now." 

92. Do run advertisements, even tacky 
ones-we're willing for the shilling. 

93. Conservative Saints will pay $32 just 
to get a "free" issue about an excommuni- 
cated general authority and not care one whit 
about the accompanying subscription. 

94. Never run personal ads that advertise 

lisher has been intoxicatingly fun, yet from 
juggling too many balls-especially the fi- 
nancial ones-1 am weary. 1 have wondered 
whether it's time for me to leave the SUN- 
STONE roller coaster for a calmer ride. Per- 
haps I will, someday, but in doing this review, 
I have remembered how much I love facili- 
tating this discussion of Mormonism. I love 
the challenging topics, the idiosyncratic 
authors, and the demanding subscribers. 
Many are now good friends. 

I don't love the current, acrimonious, hy- 
"Male Ascetic, 31, 5'311, who is willing to per-charged, Mormon intellectual environ- 
relinquish his vows for the right Spiritually ment, which sours honest intellectual 
Maturated Maiden." inquiry and sullies all combatants. Because of 

95. There is no psychological difference it, I fight not just physical burnout, but de- 
between a cover price of $4.50 and $4.95. spair and cynicism. Yet I still believe that 

96. Never mail an item without "Address with calm, loving, engaged persistence, Mor- 
Correction Requested" on it (although each 
correction costs fifty cents). 

97. A subscription has its privileges. Non- 
subscribers do not have a "right" to receive 
symposium mailings. 

98. If we offered a freebie to lure a sub- 
scriber, we must to offer another one to get 
their renewal. 

mon intellectual discourse will eventually 
emerge seasoned and stronger, more charita- 
ble and rigorous. After some reflection, I am 
glad to report that I feel that the Thomas 
Jefferson quote I cited in my first editorial 
still describes me, my approach to Mormon- 
ism and its intellectuals, and my expectations 
for SUNSTONE's future: "My temperament is 

99. Unless you tell us otherwise, we will sanguine. I steer my bark with Hope in the 
sell your name to bona fide vendors. (No, the head, leaving Fear astern. My hopes indeed 
Strengthening the Members Committee sometimes fail; but not oftener than the fore- 
doesn't have access to our list.) bodings of the gloomy." @ 

100. God blesses do- 
nors who write, "Don't 
send me a premium," or, 
"Bill my credit card $25 the 
first of each month." 

W E L L ,  THAT'S 100 
~ot luck reflections. It's not 
all-inclusive; on another 
day, I'd generate a very dif- 
ferent 100. I hope SUN- 
STONE sustains these 
broad accomplishments for 
the next 100 issues. Addi- 
tionally, I would like to fea- 
ture full-color, inside 
spreads on Mormon artists; 
more everyday Mormon 
and Christian living, hu- 
manitarianism and com- 
munity involvement; some 
investigative reporting; 
more making sense of the 
world through Mormon 
concepts (and vice versa); 
and simple, practical theol- 
ogy. I get excited and hope- 
ful when 1 think of the 
future. 

I also get tired. The task 
of being editor and pub- 
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